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2006

WE STARTED AS FINE
WINE AND SPIRITS
DISTRIBUTOR



TODAY

— OPENING SOON

— 2007 | FIRST GOODWINE STORE — GARAGE
1200 sqguare meters, 10 min euro turnover Bakery, Roastery, Natural wine store, Mirali
In first year restaurant

2010 | GOODWINE OBOLON __ FUDO

food department opening Bakery, Roastery, Natural wine store, Mirali restaurant

— 2012 1 NEW FLAGSHIP GOODWINE STORE
2500 square meters, bakery — restaurant —
wine school — sushi — wine bar — coffee
sShop — accessories

— 2016 | GOODWINE TSUM
Wine store opening in a central
department store

— 2017 1 M82
2 event halls,
1200 square meters
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% We extended to a big company holding leading

= TAR position on the wine & spirits market.
W SABOTAGE G(W)dWme

WINE
Wine Bureau business includes own retall,

restaurants, wine bar, bakery, coffee shop, magazine,
wine school, home accessories etc
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TODAY

We have 800 direct import contracts: Kyiv flagship store:

(475 wine&spirits, 230 food, 2524 transactions per day

40 beer&beverages, 70 accessories) with average invoice of 70 euro

Annual sales 133 min euro in 2020 Distribution all over Ukraine: direct sales,

partners and top HoReCa clients

3 goodwine retail stores
31% of our retall customers are buying food

80 000 members in crm program 40% local food, 60% imported food



FOOD DEPARTMENT

STARTED IN 2010

naturally grown, food-production
organic, healthy food fromm own source

\\
)\

setting high-quality standards far
above established by legislation

hard-to-find products
and ingredients

)\

v

education through tastings, producers’
visits, master classes, visits to production

local farmers
development and support

\\
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DELICATESSEN
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SALES ONLINE

TOTAL GOODWINE ONLINE AND PERSONAL
ASSISTANT APP TURNOVER 2020*, EURO

2,3 mln Fooad
5,8 min Aco
0,5 mln Non-food

0.4 MIN Beer & Beverages
y

0,2 min other

* KYIV-7.8min
Regions — 1,4 min




SALES FIGURES
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OUR TEAM

8 owners who are deeply involved in business

830 team members, every new employee
should be approved by company founders

all salaries and benefits are public
and can be discussed with colleagues
and management

the company encourages
people to lead new projects as
entrepreneurs including profit sharing



FOOD CATEGORIES

ANTIPASTI

CHEESE

CHOCOLATE
COFFEE&TEA
CONFECTIONARY
DAIRY
DELICATESSEN
DRIED FRUITS

FISH & SEAFOQOD
FRUITS&VEGETABLES

GROCERY

MEAT

ICE CREAM

PASTA & GRAINS
PASTRY

OLIVE OIL & VINEGAR
SAUCES

SPICES

VEGAN

SEE ALL BRANDS



https://winebureau.ua/en/#food
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CRM PROGRAM

PERSONALIZED
OWN MEDIA DISCOUNT AND GIFTS
L CEROOK “REE TASTING
INSTAGRAM
NEWSLETTER

OUTDOOR FESTIVALS

IN-STORE KYIV WINE
WHISKY DRAM
PROMOTIONS SUPERNATURAL
TASTINGS
MEETING WITH CUSTOMERS



https://www.facebook.com/goodwine.ukraine
https://l.facebook.com/l.php?u=https://instagram.com/goodwine?igshid=vz1zs02j0yrr&fbclid=IwAR1uqpTd6LVZa9cCjnfZ8nz1grpHsaIYl2kiriefAhU2mqqOpuwBDzw0VGE&h=AT1_hKl7OajOJSpuJpdb-m466_qJ7OMWuvD-OGzav2RAajticZivTb9GKWSltHyZx4yKE6hZJdhIEYr2ILtucf8SUaxruulnbll0Yq-5D9MLfpcOfXK2P6TKM8pD0NW4kbt7Y3fI
https://www.youtube.com/watch?v=W0Hx0osbUQs
https://www.facebook.com/watch/?v=2412650268946919
https://www.facebook.com/kyivsupernatural/
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NepcoHanbHI akuil

UR CRM

- 7 0/ Ha6ynbbawkose
80 000 NMepcoHanbHi akuil

BMHO “lepCOoOHanbHI akuil
customers involved 0/, Hasci

0 YepROHiI BUHA

0 & o o IrprcTi BuHe 3 79 3Hmxko : | |
60 /O Y'Y B HAAMIPHE CNOXUBAKHA ANKOTON®
e & O L7 S WKOAMTL BAWOMY 300P0B"Y

[m«nenb Orange Wines: MakcuManbha
HUKKa -235% TinbKyW AnA Bac

customers use crm

1 ,5 times A BAC EKAC

NOAAPYHOK i ‘ “ v : Conoaxwit NogapyHoK
LWy S l'lepconan:ma 3HUKKKE 15% Ha secy z:imini g:ixmxooo-io
a month average purchase egapynox s soc - prcoomsconomosi [[[] o€ 301 612 Bakehouse éoy

coyc Mipin Mikasa 15Cmn, Clearspring €pCOHaNbHUA NOAAPYHOK - MAHIO
opry Kewur

frequency

4800 gifts

presented
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PROMOTION



The next big thing for
company is FUDO
opening 2022 - 2023
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6400 square meters

Shop-in-shop concept

Middle price category
2500 square meters — HOME
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AND WE NEVER STOP
IN LOOKING FOR BETTER
PRODUCT, TECHNOLOGY,
PRICE AND SERVICE

THEREFORE WE ARE HERE)



