WINE
BUREAU

Importer. Retailer. Distributor



OUR HISTORY

2006
WE STARTED AS FINE WINE AND SPIRITS DISTRIBUITOR

2007
FIRST GOODWINE STORE: 200 SQUARE METERS,
10 MLN EURO TURNOVER IN FIRST YEAR

2010
GOODWINE OBOLON
FOOD DEPARTMENT OPENING

2012

NEW FLAGSHIP GOODWINE STORE:

2500 SQUARE METERS, BAKERY + RESTAURANT +
WINE SCHOOL + SUSHI + WINE BAR +

COFFEE SHOP + ACCESSORIES

2016
KYIV WINE
FIRST WINE & FOOD FESTIVAL WAS HELD

2016
GOODWINE TSUM
OPENING IN A CENTRAL DEPARTMENT STORE

2017
M82: 2 EVENT HALLS, 1200 SQUARE
METERS

2018
BAD BOY KYIV
CASH&CARRY WINE&SPIRITS STORE

2021
BAD BOY LVIV
CASH&CARRY WINE&SPIRITS STORE

2021

GARAGE

BAKERY, ROASTERY, NATURAL
WINE STORE, RESTAURANT



WINE BUREAU BUSINESS INCLUDES

THE COMPANY

« OWN RETAIL + RESTAURANTS
TODAY cotrteaon - WS

« COFFEE SHOP + WINE SCHOOL

« MAGAZINE + HOME ACCESSORIES

IMPORTER. RETAILER. DISTRIBUTOR

SUPPLEMENTS; SKIN AND PERSONAL CARE PRODUCTS

goodwine Home  GosdWine

by goodwine

LEADING POSITION ON THE WINE & SPIRITS MARKET.

WE SELL THROUGH ALL CHANNELS OF SALES — | O I ]LT:) S({ﬁ(E)OL LUCKY
BOTH ON-TRADE AND OFF-TRADE
..
- OWN RETAIL STORES (GOODWINE AND BAD BOY) .o. .
« HORECA h h S.
- SUPERMARKET CHAINS H®
- DISTRIBUTION oI
- CORPORATE AND PRIVATE CLIENTS % M
- ON-LINE STORES SABOTAGE Ae

WINE



—TODA

Y
900+

partners in wines, spirits
and fine food globally

DISTRIBUTION ALL OVER UKRAINE: DIRECT SALES,
PARTNERS AND TOP HORECA CLIENTS, LOCAL

CHAINS

5

goodwine and
Bad Boy retail stores

145 min

annual sales
in euro in 2021

Kyiv flagship store

2538

transactions per day

30 000

members
in CRM program

87 min

annual sales
in euro in 2022

/0 euro

average invoice
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OUR PHILOSOPHY AND
VALUES

Trust and respect with
employees, customers and
suppliers.

Focus on partnership

Setting high-quality standards
far above established by
legislation

Market

Eco-friendly oriented trendsetter

company

Education through tastings,
master classes, producers’
visits

Before we sell a product,
we must know and love
it!



OUR PHILOSOPHY AND
VALUES

Hard-to-find products
and ingredients

Food-production
from own source

Naturally grown,
organic, healthy
food

Local farmers
development and support

Close cooperation with

Food safety and quality
nutritionists and chefs

IS our priority.



SALES FIGURES
MLN EURO
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8 OWNERS WHO ARE DEEPLY
INVOLVED IN BUSINESS

830 TEAM MEMBERS

ALL SALARIES AND BENEFITS
ARE PUBLIC AND 100% TRANSPARENT

THE COMPANY ENCOURAGES PEOPLE
TO LEAD NEW PROJECTS
AS ENTREPRENEURS




OWN MEDIA

FACEBOOK
INSTAGRAM
NEWSLETTER
RECIPES

IN-STORE

PROMOTIONS
TASTINGS
MEETING WITH CUSTOMERS

CRM
PROGRAM

PERSONALIZED
DISCOUNT AND GIFTS
FREE TESTERS

OUTDOOR
FESTIVALS

KYIV WINE

WHISKY DRAM

SUPERNATURAL


https://www.facebook.com/goodwine.ukraine
https://www.instagram.com/goodwine/
https://goodwine.ua/recipes/
https://www.youtube.com/watch?v=W0Hx0osbUQs
https://www.youtube.com/watch?v=PfjUJ2II2vI

Dravenncs | B0
G
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THIS IS GARAGE

BAKERY, ROASTERY & CAFE, NATURAL WINE STORE,
MIRALI RESTAURANT New Ukrainian permacuisine. Super local. Seasonal. Sustainable.




7 ' ' = J o
oo — u»m\mfnﬂﬂw "F"'W .mu‘,_.%mv’w o

A u.,.:;u_ "1 g 1] pmmmnag e
: "'"“""’ﬂ w!mlmmrnqmm W mammmr‘rﬁm|

¥’ 'l.' L P ..,,h’}‘ﬂ‘ﬂ’!l{
U SRE 2 E TR PAAR IS Sy e ke

...Jlu:ﬂu'u! |"333“ 5E i Y

: | TRE|L ‘we e 'N g -—!!———-——.j'-..__

A Yt !irrrunl'r‘l‘ """'lli~'- ol "'r ufﬁﬂihﬂ' mﬂﬁ f ;ﬁuﬁlil”f—ﬁ:;1liﬂl|l |
: '

www e !
LB B it ¢
' | b A s 0

_"'um:

t_lllll Yol 'ﬂ!Ll

Q-‘u.
i-

' i8 S
¢ M..L”ﬁ"' vmq’

TR

117Y “ _:QJUI"Q"TL- .



LAn

CiARATTA

CORNAREAD

\

» - ‘ : rocaccia
‘ . L . 2 MULTIARAIN
! #ITA BREAD

g PUMBEARIEREL

REART

',!-

ARPLE X
D rmiinen
Wocanerre

CAMNOLY
OGINNANDN SO0
P EREAM woaw
2 cuaiiany
<« vcrain

O macasow

(371







IF YOU WANT TO
KNOW

ABOUT
OUR...

N WINES AND SPIRITS BUSINESS

\J FOOD

N HOME (ACCESSORIES, COSMETICS)



https://goodwine.com.ua/?gclid=CjwKCAjwkaSaBhA4EiwALBgQaNecIGwTUb1PLVLCM_AW9ITzT96dxQ08UtbpY1vq2a8EOgjobhy7yBoCW38QAvD_BwE
https://goodwine.ua/
https://winebureau.ua/en/#food
https://goodwinehome.com.ua/uk/?gclid=CjwKCAjwkaSaBhA4EiwALBgQaIjvF6LqNLzhOa5K8sqkaEwi2h08NOwyUjxJgkbP_SshaENw5FgY-hoC_vsQAvD_BwE

