


2006
WE STARTED AS FINE WINE AND SPIRITS DISTRIBUITOR

2007
FIRST GOODWINE STORE: 200 SQUARE METERS,

10 MLN EURO TURNOVER IN FIRST YEAR

2010
GOODWINE OBOLON

FOOD DEPARTMENT OPENING

2012
NEW FLAGSHIP GOODWINE STORE:
2500 SQUARE METERS, BAKERY + RESTAURANT + WINE
SCHOOL + SUSHI + WINE BAR +

COFFEE SHOP + ACCESSORIES

2016
KYIV WINE
FIRST WINE & FOOD FESTIVAL WAS HELD

2016
GOODWINE TSUM
OPENING IN A CENTRAL DEPARTMENT STORE

2017
M82: 2 EVENT HALLS, 1200 SQUARE METERS

2018
BAD BOY KYIV

CASH&CARRY WINE&SPIRITS STORE

2021
GARAGE
BAKERY, ROASTERY, NATURAL WINE STORE,
RESTAURANT

2021
BAD BOY LVIV

CASH&CARRY WINE&SPIRITS STORE

2022-2023
THE CHALLENGING YEARS



LEADING POSITION ON THE WINE & SPIRITS MARKET.

WE SELL THROUGH ALL CHANNELS OF SALES

— BOTH ON-TRADE AND OFF-TRADE

• OWN RETAIL STORES (GOODWINE AND BAD BOY)

• HORECA

• SUPERMARKET CHAINS

• DISTRIBUTION

• CORPORATE AND PRIVATE CLIENTS

• ON-LINE STORES

IMPORTER. RETAILER. DISTRIBUTOR

WINE BUREAU BUSINESS INCLUDES

• OWN RETAIL

• WINE BAR

• COFFEE SHOP

• MAGAZINE

• SUPPLEMENTS; SKIN AND PERSONAL CARE

PRODUCTS

• RESTAURANTS

• BAKERY

• WINE SCHOOL

• HOME ACCESSORIES



FLAGSHIP STORE



















Reasonable

prices

Eco-friendly oriented brands 

(but not limited by)

Efficient formulas in 

cosmetics

Setting high-quality standards far

above established by legislation

Education through tastings,

master classes, producers’ visits

Before we sell aproduct, 

we must know and love it!



Naturally grown,

organic, healthy food

Food-production

from own source

Local farmers development 

and support

Wines & spirits directly

from producers

Safe and effective

products

Hard-to-find products

and ingredients



TODAY DISTRIBUTION ALL OVER UKRAINE: DIRECT SALES, 

PARTNERS AND TOP HORECA CLIENTS, LOCAL CHAINS

2 5 8 0
transactions per 

day

7 0 e u r o
average invoice

5
Goodwine and

Bad Boy retail 

stores

1 4 7 m l n
annual sales
in euro in 2021

K y i v  f l a g s h i p s t o r e

9 0 0 +
partners in wines, spirits 
and fine food globally

8 0 0 0 0
members
in CRM program

8 7 mln
annual sales
in euro in 2022

of our retail customers are 
buying food

7 6 %



Own retail 

Wholesale 

On-line sales
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8 OWNERS WHO ARE DEEPLY

INVOLVED IN BUSINESS

830 TEAM MEMBERS, EVERY NEW 

EMPLOYEE SHOULD BE APPROVED BY

COMPANY FOUNDERS

ALL SALARIES AND BENEFITS

ARE PUBLIC AND 100% TRANSPARENT

THE COMPANY ENCOURAGES PEOPLE 

TO LEAD NEW PROJECTS

AS ENTREPRENEURS



FACEBOOK

INSTAGRAM

NEWSLETTER

PERSONALIZED 

DISCOUNT AND GIFTS 

FREE TASTING

KYIVWINE

WHISKYDRAM

SUPERNATURAL

PROMOTIONS 

TASTINGS

MEETINGWITH CUSTOMERS

https://www.facebook.com/goodwine.ukraine
https://www.instagram.com/goodwine/
https://www.youtube.com/watch?v=W0Hx0osbUQs
https://www.youtube.com/watch?v=PfjUJ2II2vI






T H I S I S GARAGE

BAKERY, ROASTERY & CAFE, NATURAL WINE STORE,

MIRALI RESTAURANT New Ukrainian permacuisine. Super local. Seasonal.

Sustainable.












